
Minutes of the Board of Directors Meeting 
February 20, 2019 

Opening: President Jack Schubert called the meeting to order at 6:59pm. 

Attendance: The meeting was attended by Pres. Jack Schubert, Vice Pres. Ken Jardine, Treasurer Bill Campbell, 
Director's David Griffiths, George Kloiber, Lash McCall, Rich Korcsog, Jim Swartz, Dan Egbert and Joe Ruth, 
Immediate Past President Ron Schultz and Groundskeeper Gary Coleman. Director's Alex Lyakhovetsky, David 
Caudill and Gun Show Chairman Bill Monts de Oca were absent "with notice". The Secretary position is 
currently vacant. Three club members attended. A 51 % quorum was attained. 

Minutes: Minutes from the special called board meeting held on January 2nd and the regularly scheduled 
meeting on January 16th were presented for approval. A motion was made, seconded and unanimously carried to 
approve both meeting minutes as published. 

Membership: The following prospective members introduced themselves as candidates for membership; 
• Rick Garcia
• Gerardo Renovales
• Peter Tobin

• Peter Velez

A motion was made, seconded and unanimously carried to accept the four applications for membership. "Blue 
Cards" will be supplied to each prospect so they may successfully complete the membership process. 

New Business (out of normal order): Before the treasure's report was presented, discussion ensued 
concerning a recent email request from our club administrator for board members to provide proof of NRA 
membership. It was mentioned the question of NRA membership should have come up when the new board was 
seated instead of waiting till the end of the service year. President Schubert shared it was an oversite on his part 
but he made it clear our club bylaws require "All" officers and directors to maintain NRA membership while serving 
on the board. Some of the board members shared their disdain for the aggressive solicitation tactics the NRA 
uses to collect yearly dues as well as other related methods of member solicitation. It was noted if NRA members 
want the numerous mailings and solicitations to end, all they have to do is contact the NRA and request the 
solicitations to cease and the NRA will comply with the member's request. 

Treasurer's Report: Treasurer Bill Campbell submitted the financial summary report as of January 31, 2019 for 
board review. The report showed our club was now in the "black" by $34,490.20 for the current fiscal year. The 
total "Club's Money" available, (less the escrow acct.), is currently $208,321.79. A copy of the complete January 
31st treasure's report will be posted in the clubhouse and on our club web site for membership review. A motion 
was made, seconded and unanimously carried to approve the financial report as submitted. President Schubert 
notified the board one of our two certificate of deposits had recently matured and he rolled it over into a nineteen
month CD which will yield a 2.75% return rate at maturity. 

Advertising: Chairman Joe Ruth announced David Griffiths has volunteered to assist with our gun show 
advertising. Chairman Ruth said Tinsley Creative submitted a quote to manage our future gun show advertising. 
He noted we already pay them $800.00 per gun show to handle our email blast, artwork for the billboards and 
other related task. Tinsley Creative said they'd be willing to manage the art files, email blast, guest email list, 
future website maintenance and other related advertising requirements for a fee of $2500.00 per show. Chairman 
Ruth said this would increase our current advertising cost approximately $1700.00 per show. He mentioned if we 
hire Tinsley Creative to manage our future gun show advertising, we'd have a professional firm that we could 
count on while at the same time minimizing any issues that may arise if something un-foreseen was to happen to 
one or more folks on our advertising committee. Further discussion ensued concerning the hiring of Tinsley 
Creative. It was noted by Chairman Ruth it was too late for Tinsley to manage our May show advertising but if we 
approve their proposal to manage our gun show advertising, they could actually start working on our September 
show advertising which would put them in an excellent position to manage our national advertising efforts for our 
January 2020 show. According to Chairman Ruth, he believed the $2500.00 management fee per show would 
not go into effect until January 2020. It was noted Tinsley's work would be closely monitored and managed by our 
board and advertising committee. A motion was made and seconded to begin the transition of allowing Tinsley 
Creative to manage our future gun show advertising with a minimum of two board members overseeing their work 
for the quoted price of $2500.00 per show. The motion carried unanimously. 






